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What is the NCI Adult Consumer Survey ?

The National Core Indicators (NClprogram is a voluntary effort by state developmental disability agencies to track and measure their own
performance and to pool knowledge and resources to create a nationally validated set of perf@ance measures. The effort is coordinated by

the National Association of State Direct@of Developmental Disabilites Services (NASDDDS) in collaboration with the Human Services
Research Institute (HSRI). NCI has developed a set of over Kd@ndardperfi O AT AA T AAOOOA O | 1 €@ to@dsdsdtheA A OT
outcomes of services provided to individuals and their families. These indicators focus on areas such as: employment, rigletvice

planning, community inclusion, choice, healt, and safety. Fothe 2011-12 data collection cycle, 2%tates and23 sub-state entities

participated in NCI.

The NCI Adult Consumer Survey is an interview conducted with a person who is receiving services fribra state. The NCIAdult Consumer
Survey is used ta@ather data on approximately @ consumer outcomes and is regularly refined and tested to ensuteat it is valid and
reliable. Interviewers meet with individuals to ask questionsabout where they live and work, the kinds of choices they make, the activities

they doin the community, their relationships with friends and family, and their health and wellbeing.

What topics are covered by the survey?
4AEA . AOETT AT #1 OA )T AEAAOI OO AOA 1T OCAT EUAA AU OAT | -domaind @ach obwhiohi b E
has a statement that indicates what concerns are being measured. Each¢ub | AET ET A1 OAAO T 1T A 1T O date®A OEI

performing in this area. The tableon the following pagelists the domains and subdomains covered by theNCI Adult Consumer Survey

indicators.
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TABLE 1. NCIADULT CONSUMERSURVEYZ DOMAINS ANDSUB-DOMAINS

Individual Work People have support to find and maintain community integrated
Outcomes employment.

Community Inclusion  People have support to participate in everyday community activities.

Choice and Decision- People make choices about their lives and are actively engaged in

Making planning their services and supports.
Self Determination People have authority and are supported to direct and manage their own
services.
Relationships People have friends and relationships.
Satisfaction People are satisfied with the services and supports they receive.
Health, Welfare, Safety People are safe from abuse, neglect, and injury.
and Rights
Health People secure needed health services.
Medications Medications are managed effectively and appropriately.
Wellness People are supported to maintain healthy habits.
Respect/Rights People receive the same respect and protections as others in the
community.
Staff Stability and Staff Competence Direct contact staff are competent to provide services and support.
Competence
System Service Coordination  Service coordinators are accessible, responsive, and support the
Performance person's participation in service planning.
Access Publicly-funded services are readily available to individuals who need

and qualify for them.
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How were people selected to participate?

Each state is instructed to complete a minimum of 400 surveys with a random sample of individuals over the age of 18 whoraoeiving at
least one publicly funded service besides case management. A sample size of 400 allows valid comparisons to be mesks atates with a
95% confidence level and a +/5% margin of error. Most states drawa sample greater than 400 in order to account for refusals and

inaccurate contact information.

Proxy Respondents

Proxy resporsesare allowed only for the background information and Section Ilof the survey, which are based on objectivemeasures
Community Inclusion, ChoicesRespect/Rights, and Access to Needed Services. Proxy respondents are used only when the indiviclahot
complete the survey or chooses to have a proxy respondenOnly people who kiow the individual well (such as family, friends, or staffare

acceptable respondents, and to avoid conflicf interest, service coordinators are not allowed to respond for individual®n their caseloads

Limitations of Data

The NCIAdult Consumer Surveytool is not intended to be usedfor monitoring individuals or providers, but rather for assessing system

wide performance. The NCAverageOET O1 A 11 O AA ET OAOPOADAADARLAT AAAOAADEO UT AAmE O EIl
doesit provide benchmarks for acceptable or unacceptable levels pérformance for each indicator Instead, it describes average levels of
performance or satisfaction across thetates. It is up to puldic managers, policymakers, and other stakeholders to decide what is an

acceptable or unacceptableesult (i.e., scale score or percentage of individuals achieving the indicated outcome).

What is contained in this report?

This report illustrates 2011-2012 NCI Adult Consumer Survey demographic anddividual outcome results fromMaine compared to the NCI
Average (the average of aitate percentage$. In 2011-12, 19 statesand one substate entity conductedthe Adult Consumer Survey. All
results are shown n chart form along with descriptive text to the right of each chart. State and national data results for the NCI Adult

Consumer Survey camlso be found online athttp://www.nationalcoreindicators.org .
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Results: Demographics

lllustrates the demographic profile of survey participants
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GRAPH1. AGE
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GRAPHS5. TYPEOF RESIDENE
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GRAPH7B. OTHER DISABILITIES (CONTINUED)
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GRAPHS8. PRIMARY MEANS OEOMMUNICATION GRAPH9. PRIMARYLANGUAGE
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GRAPH12. AMOUNT OF SUPPORT NEDED FOR SELF INJURG BEHAVIOR
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Choice

People make choices about their lives and are actively engaged in planning their services and supports.
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GRAPH15. CHOSE HOME
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Chose Home

This graphillustrates 49% of respondents from Maine and 49% of

respondents across NCI States reported they chose or had some inpt

100% in choosing their where they live.
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GRAPH16. CHOSEHHOME STAFF
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This graph illustrates 63% of respondents from Main@nd 56% of

respondents across NCI States reported they chose or were aware

100% they could request to change their home staff.
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GRAPH17. CHOSEROOMMATES
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Chose Roommates

This graph illustrates 42% of respondents from Maine and 38% of

respondents across NC8tates reported they chose or had some input

100% in choosing their roommates.
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GRAPHIS. CHOSE JOB This graph illustrates 87% of respondents from Maine and 84% of

respondents across NCI States reported they chose or had some inpt

in choosingtheir job.
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