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What is NCI?

The National Core Indicator® (NCI) program is a voluntary effort by state developmental disability agencies to gauge their own
performance using a common and nationally validated set of measures. The effort is coordinated by the National Associatidstate

Directors of Developmenta Disabilities Services (NASDDDS) in collaboration with the Human Services Research Institute (HSRI). NCI has
AAOCGAT T PAA A OAO T &£ 11 OA OEAT pnm OOAT AAOA PAOAEI O AT AA hiBeAOOOAO
provided to individuals and their families. These indicators focus on areas such as: employment, rights, service planning, community
inclusion, choice, health, and safety. For tH#2013-14 data collection cycle40 states the District of Columbiaand 22 substate entities

participated in NCI.

What is the NCI Adult Consumer Survey?

The NCI Adult Consumer Survey is an interview conducted with a person who is receiving services from the state; it is useghther data on
approximately 60 consumer outcomes, and it is regally refined and tested to ensure that it is valid and reliable. Interviewers meet with
individuals to ask questions about where they live and work, the kinds of choices they make, the activities they participatavithin their

communities, their relationships with friends and family, and their health and weHbeing.

What topics are covered by the survey?

AEA . AGET T AT #1 OA YT AEAAOI OO AOA 1T OCAT EUAA AU OAT |-domdird each ddwh@h b E
has a statementhat indicates the concerns being measured. Eachsdbi | AET ET A1 OAAO 11T A 10 i1 OA OET AE
in this area. The table on thedilowing page lists the domains, suftlomains, and concern statements addressday the NCI Adult Consumer

Survey indicators.
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TABLE 1. NCIADULT CONSUMERSURVEYZ DOMAINS, SUB-DOMAINS, CONCERNSTATEMENTS

Work

Community Inclusion
Choice and Decision-
Making

Self Determination
Relationships
Satisfaction

Safety

Health

Medications

Wellness

Respect/Rights

Service Coordination

Access

People have support to find and maintain community integrated
employment.
People have support to participate in everyday community activities.

People make choices about their lives and are actively engaged in
planning their services and supports.

People have authority and are supported to direct and manage their own
services.

People have friends and relationships.

People are satisfied with the services and supports they receive.

People are safe from abuse, neglect, and injury.

People secure needed health services.

Medications are managed effectively and appropriately.

People are supported to maintain healthy habits.

People receive the same respect and protections as others in the
community.

Service coordinators are accessible, responsive, and support the
person's participation in service planning.

Publicly-funded services are readily available to individuals who need
and qualify for them.
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How were people selected to participate?

Each state is instructed tattempt to completea minimum of 400 surveys with a random sample of individualage18 or older who are
receiving at least one publicly fuded service besides case management. A sample size of 400 allows valid comparisons to be made across
states with a 95% confidence level and a +5% margin of error. Both the confidencelevel and margin of error used are widely acced for
reviewing results, regardless of population sizeMost states drawa sample greater than 400 to account for refusals andaccurate contact

information.

Proxy Respondents

Proxy responses are allowed only for the background information section of the survey (e.g., demqgres) and for Section Il (Community
Inclusion, Choices, Respect/Rights, and Access to Needed Services), which is based on objective measures. Proxy resporrdaigsconly
when the individual cannot complete the survey or chooses to have a proxy respard. Only peope who know the individual well Z such as
family, friends, or staffz are acceptable respondentsTo avoid conflict of interest, service coordinators are not allowed to respond for

individuals on their caseloads.

Limitations of Data

The NCIAdult Consumer Survey tool is not intended to be used for monitoring individuals or providers; instead, it assesses systeide
performance. The NCl Averag ET O1T A 11 O AA ET OAOPOAOAA AO T AAAOOAOEI U AnAidseddET C
it describes average levels of performance or satisfaction across th@tes. It is up to public managers, policymakers, and other

stakeholders to decide what is an acceptable or unacceptabilkesult (i.e., scale score or percentage of indivichls achieving the indicated

outcome).
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What is contained in this report?

This report compares the 201314 NCI Adult Consumer Survey demographic and individual outcome results fronew Yorkto the NCI
Average (the average of all state percentages). Twengyght (28) states!, the District of Columbia, and one regional council submitted valid
samples of Adult Consumer Survey datall results are shown in chart form along with descriptive text to the right of eacbutcome chart.

Please note, if a state had fever than 20 respondents to certain question, the state is excluded from the analysis for that particular question.

State and national data results for the NCI Adult Consumer Survey can also be found onlinletit//www.nationalcoreindicators.org .

1 Mississippi (MS) and New Mexico (NM) submitted Adult Consumer Survey data, however, the data for those states are not indui¢he NCI Average because survey
administration protocol were not followed.
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Results: Demographics

lllustrates the demographic profile of survey participants
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GRAPH1. AVERAGEAGE

GRAPH2. GENDER
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GRAPH3.RACE

GRAPH4. ETHNICITY
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GRAPHS5. LEVEL OF ID
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GRAPHG6. MOOD, ANXIETY, BEAVIOR, PSYCHOTIC, ANDTHER MENTAL ILLNESS
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GRAPH7B. OTHER DISABILITIESCONTINUED)
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GRAPHS8. TYPE OF RESIDENCE
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GRAPH9. TYPE OF RESIDENGEONTINUED)
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GRAPH11. PRIMARY LANGUAGE
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GRAPH12. OVERALL HEALTH
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GRAPH14. SUPPORT NEEDED FOSELFINJUROUS BEHAVIOR
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GRAPH13. MOBILITY
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GRAPH15. SUPPORT NEEDED FORSRUPTIVE BEHAVIOR
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GRAPH16. SUPPORT NEEDED FAOBESTRUCTIVE BEHAVIOR
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Choice

People make choices about their lives and are actively engaged in planning their services and supports.
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GRAPH17.CHOSE HOME
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Chose Home
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GRAPH18. CHOSEROOMMATES

-
Chose Roommates or Chose to Live Alone

100%
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0% -

H New York N =320 = NCI Average N = 9,695

This graph illustrates that 47% ofrespondents from New York and
51% across NCI states reported that they chose or had some input in

choosing where they live.

States ranged from 21% to 81%.

This graph illustrates that 33% ofrespondents from New York and
44% across NCI states reported that they chose or had some input in
choosing the people with whom they live, or that they chose to live

alone.

States ranged from 13% to 72%.
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GRAPH19. CHOSEPAID COMMUNITYJOB
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GRAPH20. CHOSEDAY PROGRAM OR REGUR ACTIVITY
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This graph illustrates that among respondents with a paid job in the
community, 83% from New York and 83% across NCI states reported

that they chose or had some input in choosing where they work.

States ranged from 39% to 98%.

This graph illustrates that among respondents with a day program or
regular activity, 50% from New York and 59% across NCI states
reported that they chose or had some input in choosg where they go

during the day.

States ranged from 22% to 88%.
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GRAPH21. CHOSESTAFF

This chart illustrates that 51% of respondents from New York and
65% across NCI states reported that they chose or were aware they
could request to change the staff who help them at their home, job, or

day program or regular activity.

States ranged from 22% to 89%.

GRAPH22. DECIDESDAILY SCHEDULE

This graph illustrates that 78% of respondents from Newr'ork and
82% across NCI states reported that they decide or have input in

choosing their daily schedule.

States ranged from 72% to 95%.
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